DESIGN REVIEW BOARD MEETING
CITY OF DAVENPORT, IOWA
MONDAY, NOVEMBER 20, 2023; 5:00 PM

CITYHALL | 226 WEST 4TH STREET | COUNCIL CHAMBERS

|. Call to Order
II. Secretary's Report
A. Consideration of the October 23, 2023 Meeting Minutes

[11. Old Business
IV. New Business

A. Case DR23-21: Request for Design Review, C-V Village of East Davenport Zoning
District; Site improvements at 1117 Mound Street. Streamline Architects, petitioner,
on behalf of Kelsey Seibert. [Ward 5]

V. General Discussion
V1. Public Comment
VII. Adjournment

VII1.Next Board Meeting: December 18, 2023



City of Davenport
Design Review Board

Department: Development & Neighborhood Services Date
Contact Info: Matt Werderitch 563.888.2221 11/20/2023
Subject:

Consideration of the October 23, 2023 Meeting Minutes

Recommendation:
Staff recommends the Design Review Board approve the October 23, 2023 meeting minutes.

Background:
The October 23, 2023 meeting minutes are attached.

ATTACHMENTS:
Type Description
o Backup Material Meeting Minutes 10-23-23

REVIEWERS:
Department Reviewer Action Date
City Clerk Werderitch, Matt Approved 11/15/2023 - 2:06 PM



MINUTES
DESIGN REVIEW BOARD MEETING
CITY OF DAVENPORT, IOWA
MONDAY, OCTOBER 28, 2023; 5:00 PM
CITY HALL | 226 WEST 4™ STREET | COUNCIL CHAMBERS

|. Call to Order

Present: Hoff, Tebbitt, Anderson, Tylka, Stinocher, Rashid, Salzer
Excused: Inskeep, Martin
Staff: Berkley, Werderitch

Il. Secretary's Report
A. Consideration of the August 28, 2023 Meeting Minutes.

Motion by Anderson, second by Tebbitt, to approve the August 28, 2023 meeting
minutes. Motion to approve was unanimous by voice vote (7-0).

I1l. Old Business
IV. New Business

A. Case DR23-19: Request for Design Review, C-D Downtown Zoning District; Exterior
remodel at 206 East 5th Street. Streamline Architects, petitioner, on behalf of 206
Partners LLC. [Ward 3]

Werderitch presented an overview of the project, which is a complete adaptive reuse of
the former 3E Electrical, Engineering, and Equipment Company building. The vacant
warehouse building will be converted into three commercial suites on the first floor with
eight luxury apartments above.

Pete Stopulos, representative of 206 Partners LLC, was in attendance to answer
guestions.

Staff recommended Case DR23-19 be approved in accordance with the submitted work
write up and materials, subject to the following conditions:
1. The installation of sighage shall require a separate Application for Design
Review.
2. The dumpster enclosure shall be fully screened and gated with a 6-8 foot tall
solid fence or wall.

Motion by Tebbitt, second by Tylka, to approve staff recommendation and conditions.
Motion was approved by a roll call vote (7-0).

B. Case DR23-20: Request for Design Approval, C-D Downtown Zoning District; Installation
of a new gutter system at 401 West River Drive. City of Davenport, petitioner. [Ward 3]

Werderitch outlined the proposed project scope. The Freight House Farmers Market is
proposing to install a replacement gutter system. The new system will keep the historic



structure in a good state of repair by preventing water damage. The city desires
feedback on color options.

Staff recommended the Design Review Board select a color for the gutter system and
approve Case DR23-20 in accordance with the submitted scope of work.

Commissioners desired a uniform appearance for the building. Since dark bronze
windows were approved along the River Drive frontage, the Board wanted consistency
between windows and gutters. Moving forward, the Board recommended all replacement
windows and gutters to be dark bronze.

Motion by Tebbitt, second by Tylka, to approve dark bronze replacement gutters at 401
West River Drive. Motion was approved by a roll call vote (7-0).

V. General Discussion
VI. Public Comment
VII. Adjournment

Motion by Hoff, second by Tylka, to adjourn the meeting. Motion to adjourn was
unanimous by a voice vote (7-0). The meeting adjourned at 5:15 pm.

VIIl. Next Board Meeting: November 20, 2023



City of Davenport
Design Review Board

Department: Development & Neighborhood Services Date
Contact Info: Matt Werderitch | 563-888-2221 11/20/2023
Subject:

Case DR23-21: Request for Design Review, C-V Village of East Davenport Zoning District; Site
improvements at 1117 Mound Street. Streamline Architects, petitioner, on behalf of Kelsey
Seibert. [Ward 5]

Recommendation:

Staff recommends that Case DR23-21 be approved in accordance with the submitted work write
up and materials with the exception of the proposed privacy fence along the north and east lot
lines. Staff recommend the Board identify an alternative fence or wall design that is sympathetic to
the historic ambiance of the Village of East Davenport.

Background:

The Design Review Board approved the conceptual design for a new bar and restaurant at their
July 25, 2022 meeting. The Board directed staff to work with the applicant regarding construction
details and that any deviation from the conceptual design, including material changes, shall require
additional review and approval.

Since the initial concept review, the Design Review Board has approved the following alterations
to the building and site:
1. August 22, 2022 Meeting:

o Revised roof material from cedar shake to asphalt shingle.

o Replacement of wood siding with LP SmartSide.

o Modified the exterior siding and trim color.

2. February 27, 2023 Meeting:

o Modified the exterior staircase design to a spiral configuration.

o Revised site improvements along the north elevation.

o Relocated the vegetated trellis structures to abut the existing building.

3. May 2, 2023 Meeting:

o Enclose the north property, currently greenspace, with a 6 foot tall black ornamental fence
to match the existing fence along Mound Street. The fence will be installed along the lot
lines which will give the appearance of being setback on Mound Street due to an approved
right-of-way encroachment to the south.

o The revised site plan will station the food truck on a concrete pad north of the bar. The
original parking pad for the truck was along the alley. The food truck will
be seasonal and feature rotating cuisines.

o A new 9'x9' gazebo will be placed at the center of the outdoor area. The accessory
structure will be built with white framing elements to match the previously approved
trellis and building trim. The asphalt shingle roof will match the color and material of the
business. The gazebo will also have a power source to enable outdoor entertainment.

o The surfacing between the gazebo and the north patio will be compacted permeable
pavers with decorative stone and grass infill at the seating.

o The Board approved the project as presented with the exception of the ivy/greenery on



the fence. The Board directed the applicant to explore other landscaping options or to
submit additional details on the type of ivy/method of growth.

The property owner started construction on the outdoor patio area last month without first obtaining
building permits. In addition, the work being performed was inconsistent with the plans approved by the
Design Review Board. City staff notified the owner to cease work on the site until revised plans were
submitted, reviewed, and approved by the Design Review Board. Following action by the Board, the
property owner may submit applicable building permits and move forward with project.

The revised request consists of the following alterations:

Shifting the concrete driveway and food truck parking pad to the north.

Position two new 6'x6' outdoor gas fire pits.

Construction of two new canvas shade sails.

Install artificial turf in the outdoor patio area.

Construct a concrete block retaining wall along the west, north, and east lot lines.

Extend a 6 foot tall black ornamental fence along Mound Street.

Install a 6 foot tall privacy fence around the north and east lot lines. The fence is made of

braided wire with PVC plant inserts.

To meet building code requirements, the owner is proposing a bathroom addition on the

south side of the building. The siding and roofing material will match the existing materials of

the bar.

9. The Design Review Board approved an exterior spiral staircase to the second floor door at
its February 27, 2023 meeting. The second floor can only be accessed externally. At this
time, the applicant has sealed the entrance and does not intend to utilize this space.

Noakwh -~

o

Staff have concerns with the proposed braided wire fence with PVC greenery slats. The wire may
appear as chain link, which is generally discouraged in the Village. Staff would support a fence similar
to the example provided by the applicant from 1/2 Nelson. The Village Design Standards recommend
wrought iron, steel, or aluminum fencing. The wire fence may detract from the historic ambiance of the
area.

While the scope of the project has been significantly altered from the original concept plan approved in
July 2022, staff believe the revised site plan is generally consist with the Village of East Davenport
Design Guidelines.

ATTACHMENTS:
Type Description
o Backup Material Renderings
o Backup Material Site Plan
O Backup Material Application
o Backup Material Artificial Turf Information Sheet
o Backup Material Canvas Shade Sail Information Sheet
o Backup Material Fire Pit Information Sheet
o Backup Material Retaining Wall Block
o Backup Material Ivy Fence Information Sheet
O Backup Material vy Fence Example
o Backup Material Village of East Davenport Design Guidelines

REVIEWERS:



Department Reviewer Action Date
City Clerk Werderitch, Matt Approved 11/17/2023 - 3:39 PM



e

gl

e i

R ol R

F

o
A
o
o
o
T
—
—

PROPOSED NORTH
PATIO RENDERING

N.T.S.

ARCHITECTS




RETURN 8 PANEL OF

METAL FENCE FOR > oAU — BLACK MESH WITH

VISIBILITY AT CORNER | | ' A T P SN T ' = ' . - - - GREEN PRIVACY
— ] B N B T s e A e G R —==SISCREEN

CONCRETE FOOD | Sl N IWALL HEIGHT VARIES
TRUCK DRIVE ENTRY S R S SRR e |

. T VIR | 34" MAX REQUIRED
AND PARKING AREA e e e AT NORTH & EAST
FENCE AND GATING _ Gt LOT LINES

-OR DRIVE ENTRY 1O _ - b 0 T W B\ [ TEMPORARY
MATCH EXISTING 6 e, =l

METAL FENCING. ‘ - I s | RESTROOM

CANVAS SHADE SAIL

10 PLANTING BED
BUFFER

6'x6' GAS FIRE PIT ON
16'x16" CONCRETE

s Sode s e e e e -“ HELD BACK FROM
NEW RETAINING WALL ALL LOT LINES
ALIGN TO EXISTING | Sl e e o i e o AN
CONC. BLOCK N R Yo e R e e o . |0 oAs HIREFIT
— —

b Sudiedd

N.T.S. 11-09-2023

P O— ~ A e : ; %] e —
T g T N : : el _: ‘;; i
3 T LTS S x4 & ¥ Py . o= = § -] F 1 g s . e . : ; "q:
. ., v Ly AR Y x i i bt B anmT e 0w RUH 4 PERRREERELSUEE BT W T A 'I.‘mhh_""i
e — ,’.-u ;- sf;- ‘i ! " A h T S ———— T I SR ‘. ;_ ’r'E~. - ._“- S R, SR
<55 A e B = % N R PR e, B o W TR L e T SR e S
Iimr v :;.“- £ - ; : '-5'-{ !‘—__ . E., l:!-,r. p——— - —T e S F R 7 S S . . o
" =k [ W [ ¥ 3 [} F 4 . . i o g, . oY e !_,f.__- i i - ..-.‘_
LT AR TG P W T g R 2 e A = 1.»_"'_ A}n_ N i SL) P _-I S T R :
PR R s LD IT R = — . = it “ = i, T B g -
e ...T."_-l:'ﬁ- ot SRR L e 0 VTN T T N TR il g 220202020 B C4FLF e e Bl AL e ~‘-‘.—-ﬁﬁw— TJT Al ¥ M. W Th f‘"__
; = iy e e ; Pare,y : 135 ol . o SR & - o
Pl H'“';?': . "E' . PR TRt A W T VUG f SRS TR e W e e A SR e T A A A ai 2 9 TR
= - L. e durs ., T - s 3 < i} i
Ee. WU L B OGN e el POttt s . |
o LT — -, 2 ' IS T e i’ F i

o i, S e S, e T gl T A

»

-
i
-
A  — T T S S kT ;
R ¥
s TR s

F,

%
=3
|
=
]




=

‘= - -‘I”ﬁ: -
‘ l
5 E

1

T

(I PROPOSED RESTROOM

& | ADDITION RENDERING
streamline

N.T.S. 11-09-2023




PROPOSED RESTROOM
ADDITIONRENDERING

11-09-2023




\‘l I B LS //Wl\iiii
|\EXISTING INTERIOR RENOVATION -
/| TOTAL OCCUPANT LOAD 49
\ N
1(/):C33CUPANT\S. 1
fffffffff -3 H s 1-6 172
R\ @\ : /”2' -0 3/4"
1. a1 - 1 N /LA o412
I‘\l \ . [ l/ l <
al I

ENLARGED RESTROOM O
ADDITION PLAN
N.T.S. 11-00-2023




A MNOAS T e s o~

ArRCHIlTcCT D

KELSO'S CORNER -

EDGE OF EXISTING RETAINING www.streamlinearchitects.com

WALL ON ADJACENT PROPERTY

STREAMLINE ARCHITECTS, P.L.C.
BLACK MESH FENCING WITH ’
GREENERY AT NORTH AND ANDREW DASSO, AIA
EAST LOT PERIMETERS 575 12TH AVENUE
EAST MOLINE, IL 61244

DRB SUBMISSION
11/09/2023 R ST

e < CRAIG SHANNON, AIA
NEW CONSTRUCTION | X ; (309) o1 2044
o S craig@streamlinearchitects.com
- -~ N 1l AREA FOR TEMPORARY
I RESTROOMS DURING EVENTS OF
1 1 17 MOUND ST. | \\\ \6"WALLHEIGHT T 24"|WALLHEIGHT T AL HeGHT . / 150 PEOPLE OR MORE

DAVENPORT, IA 52803 i N

GATING AT FENCING FOR DRIVE =

12'

ENTRY TO MATCH FENCING SN-._  22-0"RAWP 30'- 0" FLAT SLAB
CONTACT INFORMATION | A
BUILDING & PROPERTY OWNER | i 7 T L ,
WJA LLC ' - LI N (3) POST SUPPORTED

KELSEY SIEBERT
(563) 236-6253

!
| |
| \
GENERAL CONTRACTOR X | Qlacsosaosasassosy 2 O 36" WALL HEIGHT
' |
|
|
|

CANVAS SHADE SAIL

K+K CONSTRUCTION | RETAINING WALL

KAY KOMEN LINE OF EXISTING >

(563) 539-2852 SIDEWALK ’ BLOCKS
| .

ARCHITECT -

STREAMLINE ARCHITECTS |

ANDREW DASSO, AIA, LEED AP, NCARB 6' BLACK ORNAMENTAL FENCE
575 12TH AVENUE AT WEST LOT PERIMETER
EAST MOLINE, IL 61244

//
///
< (3) POST

\
[

|

\

| v

| v

\ X

\ / OPEN

} // ARTIFICAL
[ TURF AREA
\

\

[

|

[

\

\

[

\

\

\

\

|
|
|
|
| .
(563) 345-2724 i CHED TO RETAINING | NO. DESCRIPTION DATE
| N SUPPORTED | 1 CITY RESPONSES 11/10/2023
CRAIG SHANNON, AIA, NCARB PLANTING BED & LANDSCAPING | N CANVAS SHADE SAIL
2258 jr 2'\T/Ilgl/_\|\l\/lENll£1244 BETWEEN PROPERTY AND | < ,
: RETAINING WALL | o
(309) 781-2044 ' | > 41" WALL HEIGHT ‘
craig@streamlinearchitects.com ' 12'- 0" O STEP IN FENCE
RETAINING WALL | |
BLOCKS WALL \ X
HEIGHT 41" MAX | | 16'-0 .
THIS WALL ! | B .
| |~ 6X6'GASFIRE 6'x6' GAS FIRE
~al APPLIANCE ﬂﬁ APPLIANCE

| —— CONCRETE SLAB ON

16'

GRADE - ALIGN WITH
| ADJACENT PATIO

ELEVATION

CONCRETE SLAB ON
GRADE - ALIGN WITH
ADJACENT PATIO
ELEVATION

NEW RETAINING |

EXISTING FENCING

WALL ALIGN TO

PANELS TO BE REMOVED

FOR EGRESS ACCESS

FROM NORTH PROPERTY

EXISTING '
EXISTING \
RETAINING WALL .

11/16/2023 11:26:26 AM

B CRHKIKEITH I LEELEL S B
LRREREILLLLELEERERGRLLSELLKEKKEKE
LRREELELERLEREIRLLLRLLLLLKKKS
S SEATING AREA“*FIRE PIT EMERGENCY. C Qé90.0‘0‘0‘0‘0‘0‘0‘0’0’0‘0’0’0‘0‘0‘0‘0‘9‘909090‘ up SEATING AREA
PLUMBING CODE ANALYSIS | LOCATION. SHUTOF SRS IEIKS
- BITS. OO *000000000*’00006699
CIRCULATION PATHS m
USE GROUP & CONSTRUCTION TYPE | LIJ o
JURISDICTION: DAVENPORT, IA ' X : & O
PROJECT ADDRESS: 1117 MOUND STREET, DAVENPORT, IA 52803 ' I || I Z I— w
CONSTRUCTION TYPE: VB (EXG) o @) N
USE GROUP: A-2 | | 5 5 ‘ m N w
: i Ly Lo el | Y
. O <
APPLICABLE CODES ' B [ ] ] 8 O Z _..
2015 INTERNATIONAL BUILDING CODE | SEATING ! O D I—
2021 STATE OF IOWA UNIFORM PLUMBING CODE W/ LOCAL AMENDMENTS . AREA EXISTING INTERIOR RENOVATION / ( O O
NI R ot (e S - I S ' — x D =9
NFPA 54, FUEL GAS CODE, CURRENT EDITION | | m O l\ %
OVERALL OCCUPANT COUNT B \ ™ Lu CD : Lu
2 X ” I:I_: ] - >
] 1,344 SF INTERIOR BUILDING AREA =48 TOTAL OCCUPANTS, PER | \:/ E <
[ PREVIOUS INTERIOR SUBMISSION E m D
5
1,500 SF EXTERIOR HARD SURFACE AREA |<_( !
m 15 SF/OCC (NON-FIXED TABLES/CHAIRS) 100 OCCUPANTS | /E (5;
T ‘ R & 2 5
., 1,977 SF OPEN LAWN AREA . ETC L | S N | i
| 1Y @Lﬁ@ a1
\ { 1 J i § = I

PLUMBING FIXTURE COUNT

MALE / FEMALE = 148 = 148/2 = 74 MALE, 74 FEMALE

[ﬁ 5 L@ @ u Project number 22-083

Date 11/09/2023
UNISEX UNISEX

TABLE 2902.1 (A-2 RESTAURANT OCCUPANCY)
WATER CLOSETS |

~MALE = (1) PER 75 = (1) REQUIRED — (2) PROVIDED QQQQQ“Q““ « ‘ RR RR | Drawn by CMS
. ;\E/XI%E - g) PER 75 = (1) REQUIRED — (2) PROVIDED SIS ::::&:::z:zzz‘ ] | IR | NN | Cheoked by SA
+ MALE = (1) PER 200 = (1) REQUIRED - (2) PROVIDED KRR |

SI;ERIYI/Q:LEES—I SK) PER 200 = (1) REQUIRED — (2) PROVIDED | ‘0‘0026‘:‘::‘:‘36‘ OVE R AL L AR C H

(1) REQUIRED — (1) PROVIDED “’ w

| wesue g SEATNG SITE PLAN

9| _ 8"

DRINKING FOUNTAINS

IPC SECTION 410.4 SUBSTITUTION
WHERE RESTAURANTS PROVIDE DRINKING WATER IN A CONTAINER FREE OF |
CHARGE, DRINKING FOUNTAINS SHALL NOT BE REQUIRED IN THOSE T e e e e e e e e S e e e T e e e
RESTAURANTS.

BY PLUMBING FIXTURE INCREASE, ALLOWABLE OCCUPANTS ON SITE INCREASE
TO 300 OCCUPANTS MAX FOR FIXTURE COUNTS (150 M / 150 F) 1 %x%ﬁéljll'_ (')A,\,RCH SITE PLAN A 1 04

COPYRIGHT © 2022




CITY OF DAVENPORT
Development & Neighborhood
Services — Planning

1200 W. 46t St

Davenport, IA 52807

Office 563.326.6198
planning@davenportiowa.com

APPLICATION FOR

DESIGN REVIEW

DESIGN REVIEW BOARD

REVIEW DISTRICT | SUBMITTAL DATE MEETING DATE

Village 11/09/2023 11/20/2023

APPLICANT INFORMATION

SITE ADDRESS & PARCEL OR LOCATION DESCRIPTION
1117 MOUND STREET, DAVENPORT, IA 52803

Applicant Name

CRAIG SHANNON

Address

575 12TH AENUE

City | State | Zip

EAST MOLINE, IL 61244

Phone

(563) 345-2724

Secondary Phone

E-Mail Address
CRAIG@STREAMLINEARCHITECTS.COM

BRIEF OVERVIEW OF THE PROJECT (not a scope of work)
REVISED EXTERIOR CONCEPT FOR NORTH PROPERTY TO
INCLUDE RETAINING WALLS, NEW DRIVEWAY ENTRY AND
PAD FOR FOODTRUCK, CANVAS SHADE SAILS, AND FIRE PIT
AREAS. AT SOUTH FACE OF MAIN BUILDING, ADDITION FOR

APPLICABILITY (PRIOR TO ANY WORK, APPROVAL IS REQUIRED)

Design Review Applications must be completed and approved
PRIOR to the commencement of the following types of work:

® New construction or an alteration to an exterior of a structure
where changes are visible from the public right-of-way

® New parking lots, fencing/walls, landscaping, or alterations of

® Sign installation or alteration

® Streetscaping element installation within the public right-of-way

Acceptance of Applicant

I, the undersigned, certify that the information on this application to the best of
my knowledge is true and correct. | further certify that | have a legal interest in
the property in question, and/or that | am legally able to represent all other
persons or entities with interest in this property, and acknowledge formal
procedure and submittal requirements.

I understand | am responsible for attendance at the meeting as shown on the
design review board calendar. The City reserves the right to require further
site studies as necessary.

By checking this box and typing my name below,
| am electronically signing this application.

ALL SUBMITTALS SHALL INCLUDE: SUBMITTED
Full Scope of Work (SOW) attached as a .PDF
all work & materials shall be described & itemized/listed in detail
Digital photos of existing building/sign elevations/facades
Proposed color building/sign elevations to scale
rendering as proposed & depicted on existing building/signs
Material specifications: type, dimensions, & color

MINOR & MAJOR ADDITIONS, SITE IMPROVEMENTS, &
NEW BUILDINGS SHALL INCLUDE ADDITIONAL ITEMS*:

Dimensioned Site Plan (proposed & existing buildings/site items)
Landscape Plan

oood

(309) 236-6253

E-Mail Address
SEIBERTKELSEY@YAHOO.COM

Project Manager/Other

Address
Phone

Secondary Phone

E-Mail Address

Development and Neighborhood Services
1200 East 46th St. Davenport, lowa 52807

Application Fee: NONE

@ Prior to submission of the application, the applicant shall correspond with Planning staff to

® The submission of the application does not constitute official acceptance by the City of
Davenport. Planning staff will review the application for completeness and notify the applicant
that the application has been accepted or additional information is required. Inaccurate or
incomplete applications may result in delay of required regularly scheduled meetings.

Craig Shannon 11/09/2023 Grading Plan with 2 foot intervals (if needed)
Type Applicant's Name here to serve as a signature Date Storage & Mechanical Screening shall be shown
DEVELOPMENT TEAM * Major Additions & New Buildings may require more extensive information
Property Owner Formal Procedure
KELSEY SEIBERT ) LTz
Address
discuss the request, potential alternatives and the process.
1117 MOUND STREET, DAENPORT, IA 5283
Phone Secondary Phone

(2) Scope of Board's Consideration:
® Only work described in the application may be approved.
e If insufficient information exists to make a proper judgment on the application, the Board may
continue the consideration a maximum of three regularly scheduled consecutive meetings,
excluding applicant requested continuances.

(3) Post Board Ruling:

o |f approved, design approval does not constitute a City permit or license and does vest
against any other land development regulation or regulatory approval. Applicant must contact
necessary development authorities.

e Design approval expires one year from the date of approval unless a building permit is
obtained within such period. An applicant may apply in writing for an extension of time at any
time prior to the date of expiration.

e Appeals to the Board's determinations are $75 made to City Council and shall be in writing
submitted to the Zoning Administrator within 30 calendar days of Board’s decision.

T | 563.326.6198

E | planning@davenportiowa.com

Submit this form with attachments to: planning@davenportiowa.com

davenportiowa.com/DNS
revised Jan. 2023
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Work Plan

Please describe the work being performed. Please note that only work described in the application
may be approved by the Board.

PROVIDE PRODUCT DATA FOR 6' BLACK FENCING SIMULATED PLANT MATERIAL, PER 04/24/23 DRB
MEETING. SIMULATED MATERIALS RECOMMENDED DURING DRB MEETING. MATERIAL PROPOSED IS
"PEXCO HEDGELINK (EXTRA PRIVACY)," A UV STABILIZED PVC MATERIAL SIMULATED BLUE SPRUCE GREEN
HEDGE. PRODUCT CUTSHEET PROVIDED. THE SAME PRODUCT INSTALLED IN DOWNTOWN DAVENPORT
FOR PRIVACY SCREENING OF HALF NELSON PATIO.

REVISE CONCEPT FOR THE NORTH PROPERTY TO INCLUDE NEW CURB-CUT AND DRIVEWAY DOWN TO
CONCRETE PAD WITH CONCRETE DRIVE AND PARKING SPACE AT NORTH END OF PROPERTY. CONCRETE
PARKING SPACE WILL BE FOR A FOOD TRUCK WITH AND ROTATING SERVICE. CURB CUT AND
SIDEWALK/APPROACH PERMIT WILL BE PROVIDED FOR THIS WORK. NORTH PROPERTY WILL INCLUDE
INTER-LOCKING TEXTURED CONCRETE BLOCK RETAINING WALL AT NORTH, EAST AND WEST PROPERTY
BOUNDARIES, HEIGHTS OF RETAINING WALLS ARE GENERALLY 34"-41" MAX, SHALL NOT TO EXCEED 48"
MAX. NORTH PROPERTY WILL INCLUDE TWO CANVAS SHADE SAILS AND TWO 6'X6' GAS FIRE APPLIANCES
AT EACH SIDE OF THE PROPERTY WITH EMERGENCY SHUT-OFF SWITCH TIED TO BOTH APPLIANCES ON
THE BUILDING AT THE EXISTING GAS METER. PROPOSED FIRE APPLIANCE TO BE PRODUCT CUTSHEET FOR
FIRE APPLIANCES PROVIDED. CENTER OPEN AREA WILL BE ARTIFICIAL TURF ON COMPACTED GRAVEL
BASE, PER SYSTEM REQUIREMENTS TO ALLOW DRAINAGE WITHIN THE SITE.

ON THE SOUTH FACE OF THE EXISTING BUILDING, PROPOSING A SMALL ADDITION TO PROVIDE
RESTROOM FACILITIES ACCESSIBLE FROM THE EXTERIOR FOR THE ADDITIONAL OCCUPANTS OF THE
NORTH PROPERTY. EXTERIOR RESTROOMS WILL BE OPEN DURING BUSINESS HOURS ONLY WHEN THE
PATIO SPACE IS UTILIZED AND SECURED CLOSED OUTSIDE OF THESE TIMES. EXTERIOR FINISHES ARE TO
MATCH EXISTING BUILDING IN COLOR, TRIM AND PROFILE. RESTROOM SIGNAGE WILL BE PROVIDED AND
WALL LIGHT SCONCE TO LIGHT ENTRIES.

SEE ATTACHED RENDERINGS, PLANS AND PRODUCT INFORMATION NOTED ABOVE FOR REFERENCE.

Add additional pages in needed.



an
GardenMark

Artificial Grass

www.Garden-Mark.com

Installation Guide - Artificial Grass

Please read through all the instructions before installing your artificial grass.

GardenMark Montana and Kentucky artificial grass is manufactured in 7.5' and 15' wide rolls. Augusta is

manufactured in 15’ wide rolls. All rolls are 100’ long.

Before ordering grass, draw out a basic plan of the area. By keeping the roll width in mind when planning your
project, you will avoid ordering more than you may need and thus reduce waste. We at GardenMark are here

to help when you are planning your project and will be able to advise you on your requirements.

In order to avoid different tone colors, it is important to keep the pile direction the same when joining

sections together.

Base Preparation

e Prepare the area by removing natural grass or sod. Depending on the
size of the existing lawn, a sod cutter is a great tool for this task. Remove
all debris and cap off sprinkler heads, if present.

« Level and smooth out the area. You may want to compact the area as well.

» Add 3" — 4" crushed granite with fine material (1/4 minus) or crushed stone
aggregate. Top off with 1" of stone dust,

» s important to note that any undulation on the surface will be visible once the turf has been
installed. it is also important to note that while the stone base will aid in the drainage properties of
the system, a slight slope is recommended to ensure proper drainage.

¢ Smooth out the aggregate using a screen or rake.

* Compact the base using a compactor or cement roller. Spray water on the aggregate and
compact again.
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Installing GardenMark Turf

Before rolling out GardenMark turf, we strongly recommend
covering the entire compacted base with WeedMark or another
weed fabric barrier. This will help to prevent weeds from growing.

Lay GardenMark turf on top of WeedMark weed control fabric and
trim in areas as needed. Cut from the back using a box knife.

Once the grass is set in place, anchor it down along the edges with
NailMark. NailMark should be placed every 6" along the perimeter.
Place the nails 1" - 2" from the outside edges.

Start on one side of the application area so you can pull the turf tight from the other side. This
process is most important, so your turf is attached securely and properly.

It is important to lay the turf with all grass fibers or blades going in the same direction to
ensure that all pieces of turf match up.

You are essentially cutting the turf to create the exact shape of your area, so the fewer pieces of turf
used, the better; this will eliminate or significantly reduce seaming pieces together.
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+ Often times, you will need to seam two or more pieces of turf
together. The use of TapeMark and BondMark is essential to
do this properly.

¢ When seaming two pieces of turf together, it is important to lay
everything out to make sure that it lines up properly, being sure
to leave a small separation (approximately 1/4") between the two
pieces of turf that you will seam together. Roll the two pieces of
grass back in order to lay TapeMark seaming tape underneath
the two sections.

¢ Apply a generous amount of BondMark adhesive to the seaming
tape. Carefully, lay the two pieces of grass together so that the fibers or blades do not stick to the
BondMark adhesive. Using NailMark, nail the stakes every 6" serpentine style along the seamed
area. We recommend using BondMark adhesive when the temperature is 45° F or higher. You
should plan to use approximately one tube of BondMark for every 15 - 20 linear feet of TapeMark
seaming tape.

s Let set for 24-48 hours. You can also apply sand on top of the turf along the seam to give the turf
added weight so it will adhere more quickly and firmly to the seaming tape.

o After letting the turf set, it is important to fluff the turf up with a rake or power broom to raise the
blades. This helps to give the turf a finished, quality look and feel.
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I and remains looking
great for years longer than those made with other fabrics.
Also, as the widest shade cloth available, your Monotec
370 sail or structure is more aesthetically pleasing due to

the reduction of unattractive seams.

Developed in Australia, Monotec 370 is I00% Australian
owned and made. Manufactured using only the highest
quality raw materials, you can be assured that the fabric is
engineered to outlast other products. Monotec 370 can
be used in virtually any situation where high UV protection
is required. When you need top tier sun protection, look
no further than Monotec 370.

+ Premium grade fabric — the strongest shade mesh
available

- Ideal for larger sails and structures

- Up to 90% shade offered

- 15 year warranty - best in the industry!

- Stain, dirt and grime resistant

- Extra wide fabric (6.5m) so seams in sails are kept to a

minimum

- Available in 15 designer colours

(/products/monotec-

370-fr/)

Shadetec 320
(/products/shadetec-
320/)

Ferrari 502
(/products/ferrari-
502/)

Kool Series
(/products/kool-

series/)

Maxx Series
(/products/maxx-

series/)

Hardware

(/products/hardware/)



. I:co—‘rriendly - 1007% recyclable

- MONOTEC 370 Series is supported by a 15 Year
Under Tension Warranty

COLOURS

- HAverage UVR Average PAR

COLOURS Fra. e o o Zgg"ﬁg:::; 4‘;;;%;:::; Tt
Bundena Blue 86.8 16.8 83.2 144 177 85.9
Chino Craam 85.6 291 709 14.8 321 85.2
Karloo Sand 851 275 725 15.3 29.5 847
Graphite Gray 87.1 12.0 87.0 128 131 87.2
Marrocan Terracota 86.4 74 826 126 16.9 86.4
Abaroo Red 86.3 16.9 831 3.8 155 86.2
Sheba Navy 87.8 131 86.9 123 135 877
Koonunga Green 87.0 139 86l 131 14.0 86.9
Domino Black 88.6 ne 884 ns ny 88.5
Lime Fizz 87.9 157 84.3 122 159 87.8
Sherbet Orange 85.3 20.6 79.4 14.6 204 85.4
Bubblegum Pink 87.0 16.4 83.6 134 15.6 86.9
Jazzberry Purple 86.3 153 847 129 154 86.

Mellow Haze Yellow 838 253 747 159 26.4 841

Candy Red 86.4 185 828 142 19.6 858

Colours shown indicative only

ENGINEERING SPECIFICATIONS

Breaking Force Warp (AS2002.31-2001)  1433N/50mm

Breaking Force Weft (AS2002.3.1-2001)  2210N/50mm
Elongation at Break Warp 97.9%
Elongation at Break Weft 73.5%

Bursting Pressure (AS 2001.2.4-16990) 4750kPa

Bursting Force (AS 2001.2.19-1988 Mean) 301N



Email: Call us on:
make(@shadesystems.co.nz ") 0800 66 66 83
(mailto:make(@shadesystems.co.nz) (tel:0800 66 66 83)

f§ houzz

(https://www.houzz.co.nz/pro/nicksuckling/shadetex-
sails?irs=US)

© 2023 Shadetex Sails is part of NuRange. All rights reserved.
Sitemap (/sitemap/) Terms of Trade (/terms-conditions/) Privacy Policy (/privacy-policy/) Products (/products/)  Website
design by 72DPI (http://www.72dpi.co.nz)
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Wb GAS FIRE PIT QUICK GUIDE

INSTALLATION NOTES

GAS SUPPLY PRESSURE
e Natural Gas: 3” to 7” Water Column; = % PSI
® Propane: 8” to 11”7 Water Column; = %3 PSI

Fire Pit SS Penta BTU’s Crossfire BTU'’s Connection Size
I i S VA S i S S e o S D 4 .
: ~]
Kodah Square J 200,000 180,000 1/2"” Female NPT
Dakota Round 125,000 180,000 1/2” Female NPT
Dakota Square 125,000 120,000 1/2” Female NPT

GAS VOLUME & BTU'’s

e Dedicated gas line recommended.

e Minimum %” or 1” line. Larger may be needed depending on meter pressure, other
appliances and length of run. Reference gas line manufacturer’s sizing specifications.

e |Installer responsible for using the correct fuel line sizing that is able to supply the stated BTU

GAS PLUMBING CONNECTIONS

e Use joint compound or tape that is resistant to gases. DO NOT use on flex line flared fittings.

e |tis the responsibility of the qualified installer to test for gas leaks at all connections.

e We suggest that our products be installed by professionals that are locally licensed by the
authority having jurisdiction in gas piping.

FIRE MEDIA

e Both lava rock and fire glass may be used to complete your fire pit.

e Apply only enough to hide the burner, interior void cannot be filled with any material.

e Never use any material that is non-porous or holds moisture such as pebbles, river rock, etc.
e For all Crossfire and propane installs, minimum fire glass size is 1/2".

VENTILATION

® 36 sq. in. of free air space required.

e Two vents on opposing sides recommended.

e Install vents or leave air gaps in the mid-to-lower area of the enclosure.

*See full manual for important safety and install information


Richard Meier
Cloud
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GAS FIRE PIT QUICK GUIDE

INSTALLATION NOTES

1. INSTALL KEY VALVE
Using a masonry core bit, drill a 1-%" hole in a block. m
Cut plastic extension to size (if needed) so the valve ;
and flange hold tightly to the block.

2. SECURE SUPPORT BRACKETS

Ledge and plate recessed 3-6” from top.

yu;,yﬁwkm;m\ ———— Flexframe
‘w
)

Screw-In Collars: Pre-drill holes and secure using e

3/16"” masonry screws \ D
" Pavers

ElexFrame Brackets: Position under coping or between rows

Pavers

3. CONNECT FITTINGS
Use gas rated pipe dope or tape to seal all standard

Pavers

pipe fittings. DO NOT use on flared flex line fittings. N
Use flex line or rigid pipe to connect key valve to gas stub.

4. PROPANE CONVERSION (if applicable)
For Penta burners, order must be as follows:
Burner => Nipple => Coupler = Air Mixer (arrow up).
Only propane Penta burners require an air mixer.

5. LEAK TEST
Turn on gas and purge lines of air. Leak test all connections
using leak detector or dish soap with water. Bubbles

indicate a leak.

6. FINALIZE
Add approved media, verify correct operation.

*See full manual for important safety and install information
KIT INCLUDES

SRR

SRR

% *optional
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GAS FIREPIT COMPONENT EXAMPLE

FIRE MEDIA

BURNER RING

BURNER PAN

GAS COMPONENTS

@  -NPPLE

- COUPLER

= AIR MIXER

k - STREET ELBOW

GAS ACTIVATION

P -evvawe

‘n% - FLANGE EXTENSION

S -ruance

GAS SUPPLY
VENTING




2'x2'x4" Textured
concrete retaining block






HEDGELINK® =

HedgeLink® is one of the
most unique styles of chain
link enhancement available
from Pexco.

Hedgelink is our most premium extra
privacy product, which creates a natural
green hedge look that requires no
maintenance and offers almost complete
privacy.

The HedgelLink core is made with a strong,
rigid 16-gauge galvanized, braided wire.
Blue Spruce colored 3-mil PVC needles are
embossed for an extra plush effect.

4,5, 6, 7 and 8 feet.

For most fence sizes. Not intended for use
with mini-mesh or 372" x 5” mesh.

e UV stabilized to protect against the
harmful rays of the sun.

* Flame retardant.

Approximately 95%.

N

./ FENCE PRODUCTS

X

PDS © is a registered trademark of Pexco.

Made in the USA




PRODUCT SPECIFICATIONS

PE)(CO

. Approx.
Slat Slat Mesh Wire Slats
Type Width Size Gauge Per Bag C:::ang);(e
HedgeLink® - 2", 2" or 238" 9,11 0r 1% 82 10 linear feet

The HedgeLink product is made with 16-gauge, galvanized, braided wire
and green needles are made with 3-mil (PVC).

Pexco PDS® PVC Fence Products are resistant to: severe weather
conditions, salt water, sand, road dirt, most acids, alcohol, alkaline,
ammonia, petroleum distillates, and common environmental pollutants.

Pressure cleaning of surface contaminants is quickly accomplished with
plain water.

Pexco will not be responsible for damage due to wind load conditions
resulting from insufficient structural support.

Hedgelink carries a 10-year, pro-rata warranty against breakage under
normal conditions. Write Pexco for full warranty information.

Do not mix HedgeLink with any other manufacturer’s inferior hedge
product — green color shades are different, and the durability of HedgeLink
will outlast others.

Requires no locking device or tools. HedgeLink
installs much like our Winged Slat, installing
vertically top to bottom.

Insert HedgeLink Slats vertically top to bottom,
keeping the green needles facing up, while
revolving the slat clockwise with your fingers for
easier installation.

33

2N,
'{?FENcE PRODUCTS

o

PEXCO LLC

Tacoma, WA 98424 ‘ Athol, MA 01331
800.822.SLAT (7528)

800.755.SLAT (7528)

VISIT US AT:

www.pexco.com/fence

EMAIL US AT:

fence.sales@pexco.com

Contact your local fence professional for more information about our complete line of enhancement products.













Detail from 1888 lithographic bird’s eye view of Davenport and the Village of East Davenport



. : . o ! H'th ;
Detall 1875 Bll'dS Eye Vlew the v1llage appears at the far nght the Chnstle house is v151ble
between the two smokestacks. Note the apparent absence of a railroad east of the bridge at far left.

2 Detall 1888 Bll‘dS Eye View, View 't the northeast i
(H. Wellge, “Davenport, Iowa, 1888,” Milwaukee: American Publishing Company).

Note: Three pages of this report include photographs of good and bad examples
of franchise architecture. These photographs come from the report “Better
Models for Commercial Development” by Edward T. McMahon published by
The Conservation Fund in partnership with Planning Commissioners Journal
and Smart Growth Network. These photographs were used with the author’s
permission.



Design Guidelines

Discussion:

No two towns are exactly alike. Each has a particular street layout and arrangement of
buildings, shaped over time in a particular geography, by a particular population. The
dynamic forces of place, time and culture work to create endless variations on the theme of
city, town and village.

At least they used to. In another era local culture and geography played a larger role in the
shaping of communities. Buildings were constructed of local materials, regional architectural
styles predominated, businesses were locally owned, and building technology was limited.
Roads curved and dipped, buildings were added onto, signs were designed one at a time.
Muscatine, Iowa looked somewhat similar to nearby Dewitt, but not quite like Clinton and a
whole lot different from Taos, New Mexico or Beaufort, South Carolina. Regional style
predominated and local variation provided uniqueness.

Today, however, these subtle differences between places are fading away and regional
distinctions hardly exist. A suburban shopping strip in the City of Davenport may not look
much different than a similar setting in suburban Washington, D.C., or suburban Seattle,
Washington. Over the past 40 years, America’s commercial landscape has progressed from
unique to uniform, from the stylized to the standardized.

In the City of Davenport there are exceptions to this rule. There are still historic business
districts that retain considerable character, none more so than the Village of East Davenport.
The first structure in the Village was constructed in 1848 (a double-pen log cottage that still
exists in altered form). Most of the structures were constructed over a 50-year time frame
ranging from 1850 to 1900 with the majority of the construction occurring in the 1860°s and
1870’s. (Among the older buildings there are a few exceptions; the fire station, for example,
was constructed in 1931). This relatively brief construction period resulted in a historic
shopping neighborhood with a great deal of architectural cohesion while at the same time
maintaining the randomness of a rural village. The architectural styles are rather limited,
chiefly the Italianate Style and various vernacular adaptations with an occasional example of
other architectural styles.

Over time, the Village of East Davenport has remained largely intact. The caliber of
renovations and restorations of the historic structures has varied considerably but the overall
character of the historic business district remains good.



Over the course of the Village of East Davenport’s history, a series of poorly designed infill
structures have been constructed. These include the gas or ex gas stations at 2229 East 11%
Street, 2306 Kirkwood and the Kwik Shop at 2242 East 12th Street, the commercial structure
at 1102-06 Mound Street and the 1950°s era commercial strip building located at 2010-2028
East River Drive. All of these structures represent the prevailing, or common, architecture of
the time during which they were constructed. They, for the most part, predate the recognition
of the value of historic neighborhoods in the City of Davenport and at the time of their
construction they were likely considered modern buildings to be proud of. While these
structures add little to the Village of East Davenport architecturally the community was very
fortunate in one respect. They are all on the periphery of the historic shopping district. The
heart of the district remains intact. These same structures located in the center of 11™ or 12%
Street would have done much more harm than they do. Even more fortuitous is the fact that
the Village has avoided the formula corporate franchise architectural design that is the
predominant model for commercial development in America. A single Taco Bell with its
pseudo Mexican architecture or a single Checker’s hamburger restaurant constructed with its
sleek, modern corporate architecture in the center of 11™ Street would have largely destroyed
any feeling that one is in a historic place.

It easily could have happened. The City of Davenport’s commercial zoning regulations do
little to address visual quality, community character or urban design in historic shopping areas
(the city does have the Highway Corridor Overlay District Ordinance but this ordinance is
oriented to suburban “green field” development and a Historic Preservation Ordinance that for
various reasons has never been applied to the Village of East Davenport.)

In February of 2006, however, residents and property and business owners in the Village of
East Davenport asked the City to devise a new zoning classification, a classification that
would consider the special opportunities and needs of a historic shopping neighborhood.

The City Council then passed a resolution establishing a 120-day moratorium on the issuance
of business licenses in the Village on March 1, 2006, which in turn was signed by the Mayor
on March 24", Planning staff, in turn, has worked with citizens in the Village of East
Davenport to develop a new zoning classification, the “HSD”, Historic Shopping District
Ordinance to consider appropriate land uses for a historic commercial neighborhood as well as
to establish the design review of new infill buildings or structures, major additions to existing
buildings (a 50% addition or larger), parking lot design and signage.

The design review process is intended as a means of ensuring that new buildings and
structures will meet the community’s design aspirations. The goals of these standards are as
follows:

» To affirm and create a “sense of place,” building neighborhood identity and pride —
and thus generating positive energy, which, in turn, can be translated into better
maintenance and investment in both public amenities and private rehabilitation.



To help create an area that is more attractive to the establishment of new businesses by
generally upgrading the quality and compatibility of the district so that it is perceived
as a distinctive commercial unit.

To increase the overall historic ambiance of the Village of East Davenport by
respecting the human scale in fagade and sign design, thus supporting a pedestrian-
friendly environment. This in turn can encourage longer periods of visitation and the
increased purchase of goods and services.

By design review and the limitation of negative land uses to protect the investments
that business and homeowners have made in their property and to encourage additional
investment in the future,

To foster increased heritage tourism by creating a stronger preservation identity for the
Village.
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One of the Village of East
Davenport’s most interesting
traits is its randomness,
Buildings are constructed of
brick or stone or wood lap
siding.  Building heights
range from one story to
three. Roofs, depending on
the building, are flat, gabled
or hipped. Most of the
structures on 11" Street are
built to the sidewalk while
those on the south side of
12" Street have small front
yards and those on the north
are set on the top of the
bluff.
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Infill Development

Discussion:

Infill development can repair and strengthen the urban fabric by eliminating gaps created by
vacant lots and surface parking lots. After the protection of high quality, existing architecture,
the introduction of well-designed infill should be the primary development priority in the
Village of East Davenport. Infill development should be designed to compliment the existing
architecture and reinforce its features.

The repetition of design elements or themes helps a historic shopping district to build a
recognizable identity and sense of place, making it a more marketable and attractive location.
This does not mean buildings should all look alike or materials need to come from a limited
palette, but it is important to emphasize the common characteristics that make a historic
neighborhood special.

The design of a new infill building, particularly its front fagade, is a special challenge. It
should be designed to look appropriate and compatible with surrounding buildings.
Otherwise, the new building will look awkward and out of place. An analysis of the existing
architecture will identify the characteristics in building placement and design that contribute
to the image of the historic neighborhood. Understanding this context should be the starting
point when designing new structures.

Since a good infill design responds to its surroundings, it is not possible to develop specific
guidelines that will apply in all cases. Also it should be noted that the Village of East
Davenport, as it has developed over time as a real village has more architectural variety than
most small town main streets.

There are, however, several general concepts that should govern the visual relationship
between an infill building and its neighbors.

1. Height
Buildings in a historic commercial district generally share a similar height. Infil]
construction should respect this. In the Village of East Davenport this requirement is
very much location specific. Building heights in the Village run from one to three
stories. As such the appropriate height of any new building will depend in part on
where it is to be constructed.



Width
The infill building should reflect the rhythm of the facades along the street. In the case
of a larger building consider dividing the structure into bays.

Proportion

The characteristic proportion (the relationship between height and width) of existing
facades should be respected. Obviously, there are substantial differences in building
proportions between the buildings on 11" Street versus those on 12 Street.
Appropriate proportions, therefore, are site specific.

Relationship to the Street

The setback of any infill building should be consistent with that of neighboring
structures. Most of the historic buildings on 11™ Street and Mound Street are
constructed immediately behind the sidewalk (there are exceptions). On the south side
of 12™ Street on the other hand, buildings are set back from the sidewalk creating
small front yards. On the north side of 12™ Street the Pierce School structure and the
Christie House have deep dramatic setbacks.

Roof and Cornice Forms

Roof and comice forms in most historic shopping districts are usually similar with
commercial structures generally having flat roofs. In the Village of East Davenport
roof styles vary substantially particularly on East 11™ Street. Many roofs are flat.
Other buildings have gable or hipped roofs. In the case of the Village of East
Davenport it is the randomness or differences in style that create character rather than
the sameness,

Composition
The composition of infill facades (that is the organization of its parts) should be
similar to that of the surrounding facades.

Rhythm
Rhythms that carry throughout the block {such as window spacing) should be
incorporated into any new fagade.

Proportions of Openings

The size and proportion of window and door openings should be similar to those on
surrounding facades. The same applies to the ratio of window area to solid wall on the
facade as a whole.

Materials

An infill fagade should be composed of materials that complement the adjacent
facades. The new building should not stand out against others. In the Village of East
Davenport buildings were typically constructed of wood lap siding, brick and in rare
cases stone. An infill building intended to reproduce the look of wood lap siding
should consider concrete board siding such as Hardi-plank. It looks very much like the
historic materials and is superior to vinyl or aluminum siding.
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On the south side of East 12™ Street the rthythm of the facades and the spacing
between them is an important character-giving element that should be maintained in
the event of infill construction.

On East 11" Street the spacing of

buildings is less consistent. Some B E E E E_EE
structures have side yards separating 4

them from adjacent structures but
many buildings are constructed from y i
lot line to lot line with no separation L
at all. In the case of 12 Street the = S =
thythm of openings becomes very

important. In particular, most o Acceptable

structures have large glass enclosed 2 P “"“““
first floor store fronts. This would '

be an important element to be

picked up in any infill design.

Unacceptable K_ — _ﬁ




It is not the intent of these standards to
disallow the use of modermn materials to
reproduce historic features. Examples of this
could include fiberglass comices, cast stone
steps and/or ornamental decoration or
aluminum clad wood windows. Modemn
reproduction  materials  generally are
acceptable on infill buildings.

10.  Colors

The choice of color is important
when integrating a building within a
district. Color schemes should be
simple, using the minimum number
of colors necessary to achieve the
desired look. The color selection
should complement the predominant
hues of the adjoining buildings.

Scale Versus Land Use

Height, width and proportions together
determine a building’s scale. Within the
HSD Historic Shopping district zoning
classification, scale is as important as land
use in determining the suitability of a
particular project. To the right are a series of
land uses that would be acceptable in a
Historic Shopping District, a drug store or
pharmacy, a toy store and a hardware (home
improvement) store. In each case, however,
the scale of the structure is totally
unacceptable. As a general rule new infill
structures should have footprints that are
reasonably similar to the Village of East
Davenport’s existing structures.

In addition to being out of scale in a historic
shopping area such as the Village of East
Davenport, the bland corporate architecture
is similarly unapprovable.




The Christie House is arguably the most important building, both
architecturally and historically, in the Village of East Davenport
National Register Historic District. It is an excellent example of the
Italianate Style Country House and it occupies a commanding hillside
location.

It also has the misfortune of providing an example of the sort of
inappropriate uses and indifferent design that the HSD Historic
Shopping District zoning classification and these Design Guidelines
and Performance Standards are intended to prevent.




Franchise Architecture Prohibited

The usual marketing strategy of fast food restaurants,
gas stations, convenience stores, drug stores and other
corporate chains is to promote the security of
sameness by replicating a standardized brand image
often in garish colors and shapes designed to catch the
eye of consumers passing in their cars. This strategy
is self-serving generally and does much to diminish
the sense of place that once distinguished one city
from another. This type of architecture is particularly
out of place in a historic shopping area such as the
Village of East Davenport. Locating a single
Kentucky Fried Chicken with its red and white striped
roof or a McDonald’s with its golden arches on East
11" Street would completely destroy the image of the
Village as a historic place. As such, franchise
architecture (building design that is trademarked or
identified with a particular chain or corporation that is
generic in nature) is prohibited. Franchises or
national chains should they wish to locate within the
Village of East Davenport must comply with these
design guidelines and create a unique building
sensitive to the context of the historic district.

The photographs of the two McDonalds restaurants
(left) as well as the examples on the following two
pages are simply to illustrate that national chains can,
and will, do this if they wish to locate in a particular
location. As far as the designs themselves, some
would be more appropriate for the Village of East
Davenport than others.



Positive Designs for Franchise Architecture

McDonald’, Annapolis, Maryland. It is in an older .
building on a busy city street. A

More Good Examples

——

&£ il el

McDonald’s, Freeport, Maine. The company originally ~McDonald’s, Lake Forest, Illinois. This profitable
proposed demolishing this house. The town said no. restaurant resembles a Dutch colonial house.

e B o e

McDonald’s, Stowe, Vermont, reflects its New Rite Aid in Camden, Maine, is in a new building that
England setting. complements its surroundings.



Positive Designs for Franchise Architecture

Piz'.iéi

Pizza Hut, Worchester County, Maryland, shows how
landscaping and good design can pay off.

More Good Examples

Burger King, Key West, Florida, illustrates context- Burger King, Chesterfield, Virginia. The county has a
sensitive design. design standards manual.

Taco Bell in Fort Collins, Colorado, is in a restored Taco Bell, Freeport, Maine. Most of the town’s chain
Spanish colonial revival house. stores and franchises are in existing historic buildings.



MERIT

Mossburg Building

HARBOR SPRINGS, MICH.
Acceptable Infill

There are two schools of thought on what constitutes good architectural infill. In the past many
architects viewed the concept of replicating historic styles as something of a sellout — an assault
on their creativity. Their view was that infill buildings in a historic district should relate to the
historic structures in terms of height, materials or massing but the buildings should be clearly
contemporary,

More recently the new urbanist movement has emerged which places, perhaps, more emphasis
on context. Architects, city planners and builders who have embraced the new urbanism appear
more open to the use of historic revival styles on contemporary buildings. (This is an over-
simplification of a design debate that could fill a book). :

These standards accept either design view.

‘The Mossburg Building above is a good example of the latter view. The building constructed in
a neighborhood similar to the Village of East Davenport, Harbor Springs, Michigan, won the
Builders Choice Award in the live/work infill category from “Builder” Magazine. Planning staff
would suggest that a building of this nature could fit very comfortably in the Village,

Like most of the structures in the Village of East Davenport the Mossburg Building does not
replicate a particular architectural style. Instead, the structure has the look of a vernacular
building that could well have been built in the Village by a local builder in the mid or late
1800’s.



Other possible commercial infill designs
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Many of the Village of East Davenport’s commercial structures, particularly those on East 12
Street and on Jersey Ridge Road, were originally constructed as residential properties. In
these portions of the Historic Shopping District an infill structure should continue this
residential look even if it is to have a commercial application. Residential structures in the
Village come in a variety of architectural styles including vernacular cottages, Victorian,
Foursquare and the Craftsman or bungalow style. Due to the prominence of the new urbanist
movement there are a wide variety of contemporary architectural plans available that closely
mimic these styles. This page and the following provide a variety of examples.
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Residential Infill (continued)



If one is looking for good contemporary
architectural infill, it is not necessary to
look any further than the Jowa American
Water Company campus.




The Village of East Davenport area does have ex-
amples of truly outstanding infill development. The
Jowa American Water Company has constructed a
series of infill structures on its campus that carefully
mimic the industrial architecture of the late 1800’s
and early 1900’s. The buildings are not likely to be
mustaken for historic structures but by using the same
forms, scale, building heights and materials (brick
and limestone trim) they fit into the context around
them very well.

Note the treatment of gable of the historic building
in the center of the photograph on the preceding page
(bottom left). Then look at the new infill building in
the center of the photograph, top left (same page).
The exact gable form has been repeated with the same
brick and dressed limestone materials. Further note
the gables detailing which includes a series of four

Romanesque windows with a circular window above.
This same treatment is picked up in various forms in
many of the other new structures (see above),
Another design problem handled very well by the
architect of the infill structures is the windows or
rather the lack of them. Historic factory buildings
typically had large expanses of windows for light and

air. Usually these windows would be constructed
with many small panes of glass set in a rectangular
metal frame. Maintaining the rhythm of window
openings is important yet the new infill structures like
most modern industrial buildings have very few win-
dows. The architect has solved this problem by creat-
ing the illusion of windows on the otherwise blank
facades with gray/black tiles. The tiles even recreate
the grid effect of real industrial windows and at a dis-
tance may even be mistaken for them.
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Above: The Halligan-McCabe Devries Funeral Home, 614 Main Street, Davenport, lowa provides a good example of an
addition that closely replicates the original historic architecture of a building. The average person would likely have a
difficult time telling that the portion of the building to the left is a modern addition.

Building Additions

Whether building additions on historic
structures should look contemporary but
match the existing building’s height,
scale and materials or replicate the
building’s historic architecture generates
the same sort of debate as that of infill
buildings generally. Many designers
believe that any addition should clearly
look contemporary yet respectful. Other
persons, however, prefer that any
addition look like it was always part of
the original building,

Once more these standards do not
propose to take sides on this issue.
Petitioners should present a design they
feel comfortable with to the Committee
for review.

Above: An example of a sensitive porch addition. The
Design Review Committee will only review additions to
existing buildings if the addition totals 50% of the size of
the existing building or the dollar value of the addition
equals or exceeds 50% of the assessed value of the existing
structure.




Accessory Structures

Household or business functions, which were not accomplished within the primary structure in
a historic business district, were accommodated in a secondary building, such as a
smokehouse, springhouse, carriage house or garage. These secondary buildings were smaller
and usually simpler in design than the primary structure, but reflected the same design
characteristics.

These accessory structures are frequently original to the site or have some historical basis.
Sensitive adaptations, particularly to carriage houses or garages, can provide modem,
functional space while retaining the historic characteristics of the building and enhancing the
entire property.

Carriage houses and garages were and continue to be the most desired outbuildings.
Historically, a carriage house was a two-story building located to the rear of a property which
served as a shelter initially for buggies and later for automobiles. Carriage houses typically
had an ample second floor storage area.

Garages were built in the early 20™ century specifically for automobiles. They were one story
in height and did not feature the floor area available in a carriage house. A separate entry was
provided for each vehicle bay with two vehicle bays being common,

Any new accessory structure should be designed to complement the primary structure on the
site. Detailing may be simpler on the accessory building. Consider the construction of any
new accessory building to be an opportunity to add to the ambiance of the Village of East
Davenport as a historic shopping district. The Design Review Committee will review the
design of any new accessory building.

]

Above: Several garage designs that would fit comfortably in the Village of East Davenport. .



One of the most character-giving elements for either a carriage house or historic garage or a repreduction
carriage house or garage is the garage doors. A modemn flat panel roll-up garage door does much to destroy any
historic character that the building otherwise might have. Today, however, many manufacturers sell roll-up
garage doors that look like the old fashioned doors. These are highly recommended for any design.

Other suggestions for the construction of infill accessory buildings include:

s  Use appropriately scaled windows.

e If shutters are desired, use real operable shutiers attached to the window frame with clips. Do not
propose plastic shutters screwed into the wall. Shutters should also be sized to fit the window opening.

e Concrete board will give a better finished look than vinyl or aluminum siding.
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Parking Lot Design

Discussion:

Parking in the HSD Historic Shopping District should be designed to improve the quality of
the visual environment and to minimize the extent to which it disrupts movement among retail
and other uses.

On Street Parking

While vehicular access and parking must be convenient and efficient, it is important to give
pedestrians clear priority in order to encourage walking and enliven streets. Sufficiently wide
sidewalks and amenities to enhance the pedestrian experience are necessary if streets are to
serve as links rather than barriers.

To maximize the Village of East Davenport’s attractiveness as a retail and entertainment
destination, priority should be given to short-term users, such as shoppers, over employees
with daily parking needs. Signs (or a Wayfinding system) helping shoppers to locate parking
can make the Village more competitive with suburban shopping areas. Certainly an adequate
supply of long-term employee parking also must be made available. Parking for employees,
however, can be further away.

Surface Lots

Surface parking lots create gaps in the development edges that otherwise provide special
enclosure to the street, as well as interrupt the activities that make the street a vital and
interesting place for people. Expanses of pavement and parked cars create a visually harsh
environment that harms the image of a historic shopping district.

When needed, surface parking lots should be located to minimize their visibility from
pedestrian oriented-shopping streets. Parking lots located behind buildings are preferred. The
suburban practice of placing parking in front of a building between the structure and the street
will not be approved. As a general rule parking lots with a substantial frontage on public
streets will not be allowed except at fringe locations.



Screening Surface Parking Lots

A perimeter landscape planting of shade
trees can do much to soften a parking lot or
even screen it from view. A three-foot
screening wall or hedge or other landscaping
will also make parked cars less visible from
the street. For security purposes, however, a
clear zone should be maintained at an
elevation between three or four feet and eight
feet from the ground to allow surveillance of
the parking lot. A three-foot brick wall
topped with a wrought iron fence would be
ideal. A wrought iron fence with
landscaping is another good choice as would
be a forty-two or forty-four inch wood
Victorian looking fence. Planting flowers is
also welcome. They are sort of the opposite
of graffiti. While graffiti sends a message
that society is not completely in control,
flowers send the message property owners
care a great deal about their neighborhood.
Flowers like day lilies bloom much of spring
and summer and will come back year after
year. Berming the parking lot or wood tie
walls, on the other hand, are not allowed.
They have a suburban image not appropriate
for a historic shopping district. Landscape
planting strips should be a minimum of five
feet in width. If trees are being planted eight
feet is desirable. Five percent of the interior
of any parking lot is required to be in
pervious landscaped peninsulas and islands.
Islands and peninsulas should have concrete
curbing and should be wide enocugh to
protect plantings from parked vehicles.

It is understood that in a historic
neighborhood parking lot dimensions may
already be determined by existing buildings
and that the optimum setbacks  cannot
reasonably be achieved. The Design Review
Committee may waive setback requirements
should that prove to be the case.

Parking Lot Lighting

Lighting for new parking lots should use
poles and fixtures that appear historic.
Matching the existing historic lights used on
Village streets would be an excellent choice.

Parking Lot Guidelines

THE LOCATION OF PARKING LOTS IN HISTORIC
SHOPPING DISTRICTS

Parking on a commercial strestfront should be
minimized and where possible should be located
behind a building. Parking located along a commercial
streetfront where pedestrian traffic is desirable lessens
the attractiveness of the area to pedestrians and
compromises the safety of pedestrians along the street.

generally inappropriate.

ACCEFTAELE )

be acceptable.

Parking lots located behind shops and offices are
preferred.




Parking lot requirements: In the Historic Shopping District concrete curbing is required on all
new parking lots. The use of landscaped islands between parking rows to make grade changes,
reduce grading requirements, conform to the topography and reduce the visual impact of parking
lots is encouraged in cases where the property has some fall to it.

Below: An area equal to 5% of the total size of new parking lots must be in landscaped islands
and peninsulas. The above example shows an island while the bottom shows a peninsula.

I_IN

Maintenance: All plant growth in landscaped areas be controlled by pruning, trimming, or other
suitable methods so that plant materials do not interfere with public utilities, restrict pedestrian or
vehicular access, or otherwise constitute a traffic hazard,

All trees, shrubs, ground covers, and other plant materials must be replaced if they die or become
unhealthy because of accidents, drainage problems, disease, or other causes.
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Above and center left demonstrate
possible screening methods for surface
parking lots.

Left: It is necessary to accommodate
the vehicle overhang when designing
landscaped areas in parking lots.
Plants and trees are often damaged if a
landscape strip is not wide enough to
provide for both the plants and the
vehicle overhang.



Screening and Fencing

Wrought iron, steel and aluminum fencing
works well in a historic shopping area. It can
be used with low landscaping to diminish the
view of parked vehicles while still allowing
surveillance of a parking lot for crime
prevention. If used for fencing, it would also
add to the historic ambiance of the Village of
East Davenport.




The use of wood Victorian style fences
are also an excellent method of
screening parking areas while adding
to the overall historic ambiance of the
shopping district.



Signage

Discussion:

The economic health of any commercial district depends, in part, on the quality of its retailing,
promotional activities, marketing and management. Underlying the success or failure of these
factors, however, is the physical appearance of the business district. Because first impressions
can be lasting, it is important that a commercial district present an appealing image to
potential customers, tenants and investors. New and rehabilitated buildings, attractive
landscaping and public places, welcoming storefronts, enticing window displays, and clean
streets and sidewalks all help to create an inviting environment where people want to work,
shop and spend time.

Signs play a particularly important role in the appearance of traditional commercial areas.
The prominent locations and design characteristics of signs strongly influence people’s
perceptions of the Village of East Davenport and its individual businesses. Signs, if well
designed and properly maintained, enhance the unique image of a business district. However,
when designed without regard for the surrounding architecture, and haphazardly placed, signs
can detract from a business district’s overall appearance. This is particularly true when the
commercial area seeks to create an image that it is “historic”.

In many communities, the visual distinction between traditional business districts and outlying
commercial strips has become blurred. Sign manufacturers and designers have encouraged
businesses to adopt the large-scale signs used on commercial highways. This is unfortunate as
historic shopping districts, like the Village of East Davenport, were designed to accommodate
pedestrians strolling down sidewalks and vehicles traveling at relatively low speeds. A pace
of this nature allows people to take in more of their surroundings, including signs. Signs in
this situation can, and should, be scaled more appropriately for a pedestrian environment.

Along the strip, businesses in relatively nondescript buildings compete for attention with
large, flashy signs. In contrast, the Village of East Davenport offers an exciting variety of
building types, architectural styles, materials and well-crafted details that form a distinctive
context for individual businesses. Thus, large signs are not only out of scale in traditional
commercial districts, they also can overwhelm the very architectural features that make a
historic commercial district different from its competitors.

The purpose of these guidelines is to provide information on the design, construction and
placement of signs that will enhance and reinforce the distinctiveness of the Village of East
Davenport.
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The Village of East Davenport has its share of outstanding signage. These range from the
restrained but attractive signage of Village Market Place to the signage for Mississippi
Fine Arts which whimsically places the famous painting *“Sunday in the Park” by French
artist George Seurat on the Mississippi River complete with steamboat. While the
general rule is for simple graphics, this sign and the “Split Rail Cardinals” sign above are
works of art.
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The building at 2228 East 11" Street (above) provides a wealth of
interesting signage. The most intriguing is perhaps the *“Bull
Durham Smoking Tobacco” sign which takes up much of the west
wall. “Ghost” or “phantom™ signs of this nature which advertise
past businesses or products should be kept whenever possible.
They are interesting in almost any setting but are particularly
important when located in a historic shopping district. They
provide clues to the district’s commercial history and make it
obvious to shoppers that these buildings are truly historic. The
same can be said for the “horseshoeing and biacksmithing” sign
which also advertises the structure’s past.

The building also provides a good example of an awning sign
(although it also illustrates that signage on the top of an awning can
be difficult to read.)

Finally, the “Bierstube” sign to the left of the door is tasteful with strong grapﬁfcs. The same can be said about the
“Plaid Rabbit” sign (not seen, around the corner).

Another example of outstanding signage is the sign for Camp McClellan Cellars. The name reminds the public
that the Village was also adjacent to the location of the Civil War encampment named after Union General George
MeClellan. The cavalry sword combined with a “bunch” of grapes further graphically makes this connection from
Civil War training camp to wine shop.



In general, signs should relate in placement and size with the other architectural features of the
building. They should not obscure building elements such as windows, cornices, or decorative
details. Sign materials should complement building facades. Individual shop signs in a single
storefront should relate to each other in design, size, color, lettering style and placement on the
building. Franchises and chain stores, if they choose to be in the village, should adapt their
graphics to meet these local guidelines. This will contribute to a historic shopping area that
effectively orients visitors, while supporting an attractive pedestrian-friendly experience.

It should be noted that within the historic shopping district zoning classification the City is
taking something of a different direction with regards to sign regulation. In other zoning
districts signs are controlled by restricting their number and size. (Generally, businesses are
limited to two signs, one freestanding and one building mounted; the overall square footage
for signs is limited to one foot or two feet per lineal foot of lot frontage - depending on the
zoning district. Finally, the minimum sign setback is ten feet. What signs in these districts
look like is largely ignored. In the historic shopping district, the city, while not completely
ignoring sign numbers, size, etc., is searching for quality by focusing very much on sign
design and materials. Given this greater design control, the city may, at its discretion, allow
sign types that may not be legal in other districts (hanging signs and sandwich board signs, for
example), and approve a larger total number of signs (if they are part of a tasteful and creative
sign package or plan) than might otherwise be the case. These signage plans will be reviewed
by the Design Review Committee of the City Plan and Zoning Commission. Their approval
will determine the number of signs allowed, their size, type and setback.
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The above illustration suggests two locations for signage on an older commercial structure with architectural integrity.
Both the “Hal’s Hobby Shop” and “Roomor’s” signs are shown utilizing the clerestory of the building, Another location
is suggested by the “Richard Campbell” sign, which is located at the building eniry’s transom. Note that neither of these
locations hide or cover important architectural features.

)




General Sign Guidelines

Creating a network of quality, well-designed signs, clearly

announcing the types of services offered makes the \\\\\ 171\ /: |[ IM///‘/
shopping district an attractive, friendly experience for the :
visitor. This experience is further enhanced when building = EM i

signage indicates the names of businesses and reflects the % E’WH@E =
activities that occur within buildings. fl" \{
77 R N

Merchants are encouraged to create their own unique
signs, symbolic of their personal business.

The use of lighter letters against a darker background makes
signage more legible for viewers and is encouraged. Dark
colors have a tendency to recede while lighter or brighter
colors stand out.

Avoid the placement of signs at locations that hide
architectural details. Most buildings, both historic and

contemporary, were designed with logical places to IMPERIAL CORE,
locate signs that do not negatively impact the
architectural design. Sign design in many ways

establishes a business’

' Maintaining a minimum clearance above the public identity.

right-of-way for signs that project from buildings helps
prevent accidents and promotes pedestrian safety (8 feet).

Locating flush-mounted wall signs on a historic storefront along the first floor belt course,
at the clerestory, above any awning or on transom windows helps maintain the
architectural identity of the building.

Create simple signs with strong graphics.

Avoid using too many words on signs. If the information provided is more than someone
can take in with a glance they will simply turn their attention elsewhere.

Avoid complex color schemes and garish colors and lighting. Use simple designs that
provide a clear contrast between any lettering and/or graphics and the sign background.

Avoid typefaces that are difficult to read. This often will include signs written in script.
Avoid complex signs broken into numerous plans (individual boxes or shaped signs).

As a general rule, signs provided by national distributors are not appropriate. They often
appear to be “add ons”.



« Quality workmanship, materials and construction are essential when creating attractive
and long-lasting signage.

« Centering signs within storefront bays and not extending beyond the limits of the
storefront or over elements such as columns, pilasters or transoms and decorative
ornament prevents signage from being detrimental to the architectural character of the
facade.

« Firmly anchor signs that project from the building to the building facade with attractive,
non-corrosive hardware that will not damage the fagade of the building. This prevents
accidents and enhances pedestrian safety.

o+ In the case of large buildings with multiple tenants use signage that relates in terms of
height, proportion, color and background value. Maintaining uniformity among these
characteristics reinforces the building’s fagade composition, while still retaining each
business’ identity.

SIGN P ROBLEMS Left: A simple sign with strong graphics is

always better than a busy, complicated sign. Avoid
having too many words. Best results are usually
achieved when the color scheme is limited to no
more than three colors. If possible pick up colors
in the architecture of the building. In particular,
avoid garish, day-glo colors and gaudy lighting
techniques.

?aﬂics

Avoid unusual type faces thatare |
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£ a— difficult to read.

Two possible signs for Amy Jo's Donuts: The sign, above left, uses poor lettering that does not
contrast well with the sign’s background. By including a selling slogan, the sign has more words
than is necessary. The sign, to the right above, works better. It has good contrast, legible lettering

and a simple graphic design.



Wall Signs

Flush mounted wall signs are signboards placed on the face of a building. Often there will be
a horizontal molded board on buildings that was designed to accommodate a flush mounted

sign.

« Sizing signs to fit within the proportions of the building fagade maintains the
architectural quality of the building design.

Hanging Signs

Hanging signs (also sometimes called projecting signs or blade signs) mounted on buildings,
perpendicular to the sidewalk are very effective in reaching pedestrians as they are placed



only a little higher than eye level. They are also easily
visible for drivers and passengers in vehicles given :
they are also perpendicular to the street. Finally, they i |
are a sign type that historically has been commonly
used on older buildings and, therefore, help create the
image expected of a historic shopping district.

Maintaining a minimum clearance above the
sidewalk enhances public safety (eight feet
minimum).

Designing projecting signs with a sign area of @%ﬁt&%&l@

more than three feet makes them obtrusive and
unsightly.

Encouraging projecting signs that use logos, business icons and symbols, creates a user
friendly experience for district visitors.

Window Signs

Signs etched or painted directly onto glass storefront display windows and entrances were
popular in the late 19" and early 20™ centuries. Painted signs were often used as they are low
in cost; the highest quality were gilded, a thin layer of gold burnished onto the glass. Gold
leaf window signs are still popular today, as are signs of enamel or acrylic paints and those
using thin vinyl letters affixed directly to the window.

Well-designed window signs identify the corresponding uses/activities that occur on
the premises while preserving a majority of the display area for pedestrian window
shopping.

Exceeding 20% of the total area of the window with signs generally makes the window
seem too cluttered for the viewer.

Window signs that use high quality materials such as paint or gold leaf, or that are
etched into glass create an attractive and visually pleasing fagade for the viewer.

The City of Davenport does not regulate signage or displays on the inside of windows,
Nevertheless, businesses should consider the use of icons, symbols and product
displays that are lively and changing. Window displays can be very effective signage.

Window displays are an integral part of any retail business. An attractive display contributes

to

The character and success of each store;
The character of the street; and
The character of the historic shopping district as a whole.



The window display featuring an
elk, to the left, grabs the eye
while more effectively informing
passers-by that the business sells
outdoor products than the large
sign placed immediately below
the window.

Think of the window display as a
composition; as if it were a
sculpture or an oil painting. In
effect, it is a large picture framed
by a storefront. The building and
window should create a single
unit that is complimented by the
display in both color and
proportion. It is best to let
products speak for themselves.

Displays that exhibit actual

products provide immediate
communication without words. If
words are part of the display, they
should be kept to a minimum.
Type face for any signage should
be simple and easy to read and be

in colors that will not conflict
with the colors in display
merchandise.
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Consideration should also be given to lighting. An attractive, well-lit display can entice
window shoppers to return during business hours. A well-lit window display also improves
public safety by lighting the sidewalk and allowing police to see into the store at night.

Icon, Symbol or Graphic Signs

Icon, symbol or graphic signs illustrate by their shape the nature of the business within. For
example, a hanging sign in the shape of a guitar, eye glasses, or a shoe quickly conveys the
business’ products and services. There are also symbols (such as a striped barber’s pole or a
mortar and pestle) that have come over time to represent certain types of businesses. When
designed well, symbol signs convey their messages quickly and effectively because they are
immediately recognizable as bold graphic descriptions of the goods and services offered.

» Encouraging graphic imagery with subservient text makes for an attractive and
informative visual experience.
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While the barber's striped pole and the drug store’s mortar and pestle are
perhaps the best known of the symbols that serve as signage, there are many
others. The cigar store Indian was once a common symbol or icon for a store
that sold tobacco products and it may still be used in that fashion today. In
modern times, however, it can also be used as a symbol that says “antiques are
sold here.” A pair of scissors has perhaps become a more ubiquitous symbol
for cutting hair than the barber’s pole while adding the information that women
or perhaps even both sexes, are welcome here. A boot, a shoe, a pair of glasses
- all of these symbols or icons tell potential customers exactly what a retailer
sells in a glance. As these types of signage were more commonly used in the
past, they aiso help establish a historic atmosphere.



Signs on Awnings

Painting signs on the valance (vertical flap) of an awning is an inexpensive and simple method
of creating signage.

+ Individual letters painted directly on the valance of an awning facing the street makes
for a distinguished and informative sign.

» Limiting signage on the sloping surface of an awning to small graphic symbols or
logos unique to a particular business helps prevent the information on the signage from
getting too cluttered for the viewer.

« Traditional awnings generally are more appropriate on older buildings than modern
“bubble” type designs.

» Consider down lighting awnings (if they are lighted) rather than using internal
illumination.

+ Some colors work better as awnings than others. The colors should not be too abrupt

or jarring.
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Christ Kuehl & Son Grocery, 1029 Mound-2103 East Eleventh Streets c. 1910 — Historically awning signs
(raised in this drawing) were among the most commonly used signage in the Village.



To the right:

Painted signs, signs painted directly onto
the brick surface of a building, were very
common in the 1800’s and early 1900’s.
Given it is a historic sign style, painted
signs are more appropriate, if used today,
on a historic building. In particular, a
painted sign might be appropriate at a bar
or an antique store attempting to create a
historic ambiance. The style does not
lend itself nearly as well for use on more
contemporary structures.

Below:

Ghost or phantom signs, painted signs
advertising businesses from the mid
1800’s through the early 1900’s exist at
various locations within the Village of
East Davenport Shopping District. Also
occasionally, a “new” historic sign may
emerge when an adjoining building is
demolished exposing a long hidden
facade. These reminders of the district’s
commercial past should be left to slowly
fade with time when possible.
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Painted Wall Signs

Ghost or Phantom Signs
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Freestanding Pole Sign

A freestanding pole sign is a sign mounted on one or more poles, uprights, or braces mounted
in the ground and not attached to any structure other than the poles, uprights, or braces.

The freestanding pole sign is the signage type most closely associated with suburban strip
commercial development. These signs are typically large and flashy being directed at
capturing attention of drivers moving at fairly high speeds on suburban roads. As a general
rule, this type of signage is inappropriate in a historic shopping district.

One exception to this rule are smaller historic looking signs on double posts. Like monument
or ground signs, these freestanding signs need space and look best if they are set in
landscaping.

Neon and Bare Bulb Signs

Signs illuminated by electrified gas in slender glass tubes first appeared in the 1920’s and
became popular in the following two decades. Although various gases are used in these signs,
over time, they have come to be called “neon” signs.

Although neon and bare bulb signs are becoming increasingly rare, they can add to the historic
quality and uniqueness of the historic shopping district. They are, however, most common in
the windows of bars and/or taverns. The city does not regulate signage on the inside of a
building.
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Freestanding pole signs are more appropriate on a
suburban arterial street rather than in a historic
neighborhood. The internally illuminated
message board similarly does not fit. There is
nothing “historic™ about signs of this nature. The
Lagomarcino’s clock, on the other hand is an
outstanding addition to the Village of East
Davenport.

More appropriate signage would include a double
pole historic sign for business identification with
perhaps a sandwich board sign to replace the
function of the internally illuminated message
board.

Existing signs that differ from these guidelines
are grandfathered. They can remain in use
indefinitely. Should the business cease at some
time, however, the signage for any new business
would need to be consisient with these design
guidelines.
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Top and right: This page presents two
examples of historic double post signs. What
separates them from the freestanding pole signs of
a highway is scale (they should be no higher than
necessary and in no case exceed 12 feet) and
materials (typically wood or a material that
imitates wood). If lighted, they should not be
internally illuminated. They can be spot lighted
by fixtures on the ground.

In the case of “Mrs. McGregor’s Cottage” the
rabbit and the rocking chairs in a quaint way
provide additional signage. These guidelines are
not intended to stamp out individuality or
whimsy. With regards to signage business
owners are welcome to use their creativity.
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Internally illuminated and neon signage should be approached
with care in a historic shopping district. In the 1800’s there was
no such thing as an internally illuminated sign. Certainly a white
illuminated box with a name painted on it adds little to the
character of a historic neighborhood and should not be approved.
Staff nonetheless is aware that many businesses want their name
- clearly visible at night. If that is the case there are things that can
be done to make an internally illuminated sign more acceptable.
The sign on the left for the “Dead Poet’s Espresso Ltd” first uses
a shape that is more interesting than a box and then adds an
excellent graphic image of Shakespeare (one dead poet). Finally,
the wrought iron brackets attaching the sign to the wall do much
to give the sign a historic feel.

Neon, on the one hand, can sometimes be an actual historic
material and many older neon signs can be actual works of art.
| The “River House” sign above again uses a wrought iron bracket
and a historic sign shape to help it fit in an historic business
district.

The approval of a specific design is up to the Committee.




Banner Signs and Flags

Banner signs and flags may be used for special events or as everyday signage.

+ Decorative banner signs can be used to add color and

pr———

T "'"" create a festive atmosphere for special events,
IMIHL I holidays and seasonal events.

+ Banners should be removed or replaced when they
show signs of fading or unattractive wear.

+ Flags may emphasize the seasons, present business
graphics and products or simply say “open”,
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Sandwich Board Signs

Sandwich board or “A-frame” signs may, at the City’s discretion, be placed on sidewalks
listing restaurant menus or advertising special sales or events if the City approves an
“encroachment permit.”

 Sandwich board signs will only be allowed where sidewalk width allows signage
without interference with pedestrian or wheelchair access (a minimum of 3 or 4 feet).

« Signs of this nature are encouraged to be attractive and creative adding to the
ambiance and character of the downtown.,

Signage Plans

To recreate the ambiance of a historic shopping district signs that may be legal in other
commercial districts may not be appropriate. Similarly, the Historic Shopping District shall
allow signage types that may not be legal in other more contemporary commercial districts,
again to help recreate the distinctiveness of an earlier historic era. In other commercial
districts the Zoning Ordinance controls signage by number (generally two per business),
square footage (one or two feet of signage per lineal foot of lot frontage), height and setbacks.
In the HSD Historic Shopping District, signage is to be controlled by design review.
Petitioners will submit “signage plans” to the Design Review Committee of the City Plan and
Zoning Commission for review and approval. Signage plans may propose a variety of signage
types and any reasonable number of signs. The approved signage plan will determine sign
types, sign numbers, heights and setbacks. As a general rule a well-designed signage plan will
allow the City to approve additional signage and possibly lesser setbacks than required in
other commercial zoning districts.
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Sandwich board or A-frame signs are allowed on city
sidewalks in the historic shopping district at the city’s
discretion with an encroachment permit (assuming
the location does not overly restrict pedestrian or
wheelchair movements). Consider this an
opportunity to be a little whimsical or creative. Of
the two examples directly above, staff would suggest
that the sign on the right would draw more attention
than the sign on the left while making the village just
a little more interesting. The sign on the far left at
Trash Can Annie’s Antique Clothing on Brady Street
is an excellent existing sandwich board sign with
considerable design merit.



Mound Street Landing is an example of the sort of business
that could benefit from a signage plan approval. The
business has a hanging sign, additional building mounted
signage (“Mound Street Landing” and *Food & Spirits™)
wraps around the entire street frontage (both Mound and 11"
Streets). Finally, each of the numerous windows have
signage painted on the glass. This may sound like it is too
much signage but if one looks at the building, the signage is
attractive and very much in keeping with the sort of signage
used historically. In many cases, these guidelines legalize
the sign patterns already being used in the Village of East
Davenport. (As an existing business Mound Street Landing
would not be required to apply for a “signage plan”
approval. These guidelines only apply to future signage
requests.)

Signage Plans




The photographs above illustrate a wide
variety of acceptable signage. Sign types
shown include awning signs, wall signs and
hanging signs.



Sign Typeé Not in Keeping with the Character of a Historic Shopping
District.

« Building signs advertising products and vendors rather than business types and
services.

» Flashing, animated, blinking, rotating, reflecting or revolving signs.

« Standard product and logo signs provided by national distributors (merchants are
encouraged to create their own unique signs, symbolic of their personal business).

« Pennants and balloons (other than as holiday decorations).
« Signs using fluorescent material.
» Signs using a graffiti art style.

« Advertising signs, other than graphic symbols or logos unique to a business, located on
the sloping surface of awnings.

« Chalkboards or blackboards, other than for use as a restaurant or café menu board.
» Large freestanding pole signs on a single pole.
« Signs on privately owned benches.

« Billboards.

E. House Flour and Feed Store, 2124 East 11" Street, c.ll 0
(William Tubbs, A Pictorial History of Scott County, 1901, p. 61)






ADDENDUM No. 1

Village of East Davenport Performance Standards
and Design Guidelines

Endorsed by the City of Davenport
Design Review Board

February 24, 2014



Appropriate building design in the Village is important in order to retain the character
of the area and promote the community vision for the Village of East Davenport as a
regional tourist destination and attractive neighborhood center.

This chapter describes the land use
regulations that shape development in
the Village and provides principles and
guidelines for building design.
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Village of East Davenport Plan

5.1 Land Use Regulations

The City’s existing land use and zoning
standards help shape development in the
Village. They regulate permitted uses as
well as site and building characteristics
such as parking, height and setbacks.
In many cases, existing land use and
zoning standards are consistent with the
community’svisionforthe Village. However,
some adjustments may be necessary to
better direct future development.

TheVillage coreis zoned as Historic Shopping
District (HSD), which is intended to:

+ Preserve and enhance the smaller
scale or historic character of older
commercial areas.

+ Stabilize and increase property val-
ues by discouraging incompatible
development.

+ Preserve unique historic and archi-
tectural character by controlling the
design and scale of infill construction.

+ Encourage heritage tourism.

Permitted Uses
Uses permitted in the HSD district include

+  Multifamily residential
+ Live/work units

- Bed and Breakfast establishments
and small inns

+ Bars and taverns
+ Restaurants

+ Stores and retail establishments of
various kinds

+ Professional services
+ Salons and health spas

A number of uses are specifically excluded,
including automobile dealerships, drive
through sales and liquor stores (excluding
wine shops). In addition, bars and taverns
may not occupy more than 35% of each
block face.
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Additional uses that are not specifically
listed as permitted in the HSD district may
be appropriate to promote the community’s
vision. They include:

+ Boutique hotels

+ Grocery stores (gourmet and health
food stores are currently permitted)

Design Standards

In most cases, the design standards
that shape the development of sites and
buildings in the Village are contextual. That
is, they vary according to the surrounding
context to help ensure compatible height,
setbacks and width. Overall building
heights may not, however, exceed three
stories or 45 feet.

The existing design standards in the HSD
district are generally consistent with the
community’s vision for the Village. In some
cases, however, additional clarification or
illustrations could be helpful. Additionally,
it may sometimes be appropriate to allow
building elements that are taller than three
stories as part of larger developments
that are not adjacent to lower scale
neighborhoods or historic resources.

Design Review

New buildings, and exterior modifications,
signs or additions are reviewed by a
design review committee using adopted
performance standards and design
guidelines.

The design guidelines should be updated
to more clearly articulate the community’s
vision for the Village, including mixed-
use Village character, context-sensitive
design guidance for specific subareas and
appropriate historic rehabilitation. The
general guidelines provided in this chapter
provide a foundation for such an update.

5.0 Building Design & Land Use



Village of East Davenport Plan

5.2 Preserving a Sense
of History

An urban village has layers of history.
Historic buildings and sites should be
preserved to contribute to the character
of the street. Some will have compatible
additions that reflect an evolution in uses.

The proper treatment of historic buildings
will ensure that they continue to contribute
tothe historicambiance of the Village. With
careful treatment, the existing historic
resources will continue to promote the
unique atmosphere that makes the Village
an inviting place to visit.

Guidelines:

+ Preserve significant stylistic and ar-
chitectural features and materials.

+ Repair deteriorated building features.

+ Replace an architectural element
accurately if it must be replaced,
matching the material and design.

* Avoid adding details that were not a
part of the original building.

See “Heritage Resources” on page 57
for more information.

5.0 Building Design & Land Use

An urban village has layers of history. His-
toric buildings and sites should be pre-
served to contribute to the character of the

Street.

Potential Infill Standards

Although preservation of the Village’s historic
buildings is a priority, it may sometimes be
necessarytodemolishanolderbuilding to make
way for new development that is consistent
with the community vision for the Village. The
City should require an approved design for new
development, or consider a demolition delay
to provide time for consideration of other
options, prior to issuing a demolition permit.
The City should also consider design standards
for new infill development to:

e Encourage high quality design and
materials in new infill development

e Discourage parking areas located between
buildings and the street

e Discourage parking as a primary use
(properties use exclusively to provide
parking)
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Village of East Davenport Plan

Rehabilitation Opportunities

Preserve sig-
nificant stylistic
and architectural
features and ma-
terials.

A historic image shows the
storefront and balcony in a
similar configuration as it looks
today.

Guidelines:

+ Do not use synthetic ma-
terials, such as aluminum,
vinyl or panelized brick/
stone as replacement for
primary building materials.

+ Do not cover original ma-
terials with new materials.

+ Consider removing later
covering materials that
have not achieved historic
significance.

The rehabilitation of this building is expected to be
completed in 2013.
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Village of East Davenport Plan

Locating a

Commercial Addition

An addition to a historic building
may be located to the rear or to the
side or roof as illustrated below.

Original Building

Original
Building
G

Guidelines:

Preserve the position, proportion, and arrange-
ment of historic windows and doors on a primary
facade.

Special consideration should be given to the important
historic elements of specific building types including
New Addition to the Rear  historic commercial storefronts and residential
Rear buildings.

Addition
X Preserve the character-defining features of a

7 historic commercial storefront. Typical features
include the storefront itself as well as features
on the upper stories of the building as illustrated

below.

Character-Defining Elements of a Historic
Commercial Storefront
New Addition to the

Side and Roof Addition @

Rooftop - .
Addition Cornice

Upper Story
Windows

Lintel

Transom
Display Window
Recessed Entry

Kickplate
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Village of East Davenport Plan

Treatment of an Altered Historic Commercial Facade

The guidelines in this Historic Commercial Properties section discuss a range of treatment
options for commercial facades, including reconstruction and replacement. When applied
to a building that is already altered, which would be the best approach? The diagram
below outlines the treatments to consider in making that decision. Treatment 1 is always

the first priority.

[(==y =] =

Altered Historic Commercial Facade

Treatment 1: Treatment 2: Treatment 3:
Reconstruct Simplified Contemporary
Interpretation Interpretation

When should | use this When should | use this When should | use this
treatment? treatment? treatment?
* The building is highly e The building is a e There is substantial
significant. contributor to a district. alteration, making
e There is good historical e There is less historical “Treatment 1” difficult.
information about the information available e There is less historic
design. about the original information about the
e The needed materials design. original design.
and craftsmen are e The context has more
available. variety.

e The context has many
intact historic buildings.
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Village of East Davenport Plan

Character-Defining Elements of a Residential Facade

- Front-facing gable
roof

H Exposed rafters

< Attic window

e | B— Eave

IE D H= Double-hung window
Front door

: <« Columns

Baluster
*— Raised porch

—
—
A
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Guideline:

+ Preserve the character-defining features
of historic residential buildings. The
typical features include the front porch,
building form and materials.
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Village of East Davenport Plan

Designing A Residential Addition to a Historic Building

Original building
One-and-a-half sto-
ries

One story attached
addition

Addition is set back
behind the original

building.

One story attached
addition

Addition is set to the
side of the original
building.

One-and-a-half
story addition with
connector

Addition is set back
behind the original
and accessed by a
connector.

Two-and-a-half
story addition with
connector

Addition is set back
behind the original
and accessed by a
connector.

Two story roof-top
addition

Addition is set back
behind the original
and accessed by a
connector.
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Village of East Davenport Plan

Incorporate traditional building compo-
nents such as a storefront into the design
of a new building (Boulder, CO).

5.3 New Construction

Things to See

Storefronts that create a browsing
environment, with goods and activities to
see in windows, invite walking.

Guidelines:

+ Consider incorporating contemporary
interpretations of traditional (1920’s
Commercial Style) designs and de-
tails into a new building. For exam-
ple, new storefronts can create inter-
est while expressing new compatible
design. Incorporate traditional building compo-

. - - ) nents such as a base, middle and cap into
Lnocnoégﬁsr?;?ot:iglgzr;%nbglfli”:]%vc\:lom the design of a new building (Boulder, CO).

storefront or porch feature.
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Village of East Davenport Plan

e

Porches help connect buildings to the
street and convey a sense of human scale
(Georgetown, TX).

A Variety of Building Types

Traditional commercial storefronts are
essential ingredients of an urban village,
as are conventional residential structures,
including those adapted to commercial
uses. Porches serve as “connections”
to the street and as places for product
displays. Storefronts offer views to goods
and services inside. Building materials
also vary.

Guidelines:

+ Design a new building to reflect its
time, while respecting key features of
its context.
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A new building should continue to use a
variety of pedestrian-friendly scales and
visually appealing masses (Missoula, MT).

Human Scale Buildings

In the urban village, most buildings range
in height from one to three stories, and
they are designed to convey a sense of
human scale.

Traditionally, commercial buildings had
varied heights, articulated masses and
visually interesting, pedestrian-scaled
street fronts that contribute to a sense
of human scale. A new building should
continue this tradition of a variety of
pedestrian-friendly scales and visually
appealing masses. It should not be
monolithic in scale or greatly contrast with
those seen traditionally in the Village.

Guidelines:

+ Maintain the traditional size of build-
ings as perceived at the street level.

+ Establish a sense of human scale.

+ Maintain traditional pattern of building
widths along the street.

* A new building should incorporate a
base, middle and cap.

5.0 Building Design & Land Use



Village of East Davenport Plan

Gaps in the building wall should incorpo-
rate small courtyards or seating areas with
landscaping or street furniture.

Unlike a downtown where all buildings align
uniformly at the sidewalk edge, an urban
village will have more gaps (Le Claire, IA).

Variations in the Street Wall

Unlike a downtown where all buildings
align uniformly at the sidewalk edge, an
urban village will have more gaps. These
spaces are designed to be used and should
include plants and landscape structures.

Guidelines:

+ Maintain the diverse building and
open space pattern that occurs along
the street.

5.0 Building Design & Land Use

Orient the primary entrance to the street
(Milwaukee, WI).

Building Entrances Oriented
to Pedestrian Ways

Storefronts that face the street and invite
walking are key features, as are shops
that open onto alleys and internal paths.
Residences with stoops and porches
that signal connection to the street also
contribute to the urban village character.

Guidelines:

« Maintain the traditional orientation of
a building to the street.

+ Enhance building entries oriented to
the alley between East 11th and 12th
streets. See “Village Lane” on page
36 for more information on alley
improvements.
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vl Sl

Use high quality, durable building materi-
als, such as masonry brick for commercial
buildings (Boulder, CO).
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High Quality in All Things

Finally, an urban village conveys a high
level of quality, in terms of the goods
and services provided, the buildings and
infrastructure and in the experiences that
villagers encounter.

Guidelines:

+ Use high quality, durable building
materials, such as masonry brick for
commercial buildings and wood lap
siding for smaller residential type
buildings.

+ Window and door openings as well as
trims should be similar in profile to
traditional openings.

+ Synthetic material is generally inap-
propriate.

5.0 Building Design & Land Use



Design Guidelines for the Ball Diamond at Lindsay Park

Intent: To establish design-sensitive guidelines for signage at the ball diamond at Lindsay Park.

Background: The ball diamond at Lindsay Park was established well before 1900, perhaps as early as
the days of Camp McClellan during the American Civil War. It is located within the Village of East
Davenport Historic District.

The Davenport Parks and Recreation Department sells advertising space at the ball diamond to
provide a source of revenue for the City. Advertising signs have long been accepted at ball parks
throughout the country.

.

Ebbet's Fleld,‘BrookIyn; ca. 1940 ' Rickwood Field, Birmingham, Alabama, present day.

Advertising signs, if left unchecked, can be unsightly and detract from the overall look and feel of the
East Village. Further, the City of Davenport, as its owner, desires to complement the ball diamond
and the East Village in general by establishing design standards for commercial signage.

Design Standards:
e Each sign panel be sized to fit post to post, ground to the base of the yellow “safety” padding at
the top of the existing fence (see Rickwood Field example).

¢ Advertising shall only be displayed towards the interior of the ball park; signage directed towards
River Drive shall be prohibited.

e The back of the signs shall be colored Pantone Pine Green, 5923 TCX, or equivalent.

e The ‘batter’s eye’ shall also be protected with panels or other covering also in the same Pine
Green color.

¢ Signage shall exemplify the “Golden Age of Baseball”, commonly identified as the period 1920-
1960. Sings shall use design and fonts typical of the era. Generally speaking, signs shall use bold
lettering, primary colors and dark, backgrounds. Actual "period” advertising from companies is
encouraged. Bright neon colors are not appropriate.

e Signage shall be printed on 3mm Alu-panel (Aluminum/Plastic Combination).

e Damaged signs shall be repaired or removed within 30 days of incident.

Following are examples of appropriate signage:



Meet These ALL-NEW Tractors

& VALLEY DAIRY
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Design Approval Process.

1948 CHEVROLET |

SEE YOUR LOCAL CHEVROLET DEALER = |

Give to conguer Cancer

AMERICAN CANCER SOCIETY




Before installation, the applicant shall obtain approval from a committee comprised by
representatives of the Parks and Recreation and Community Planning and Economic Development
Departments. Appeals may be made to the City Design Review Board.
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Intent: To establish design-sensitive guidelines for signage at the ball diamond at Lindsay Park.
Background: The ball diamond at Lindsay Park was established well before 1900, perhaps as early as

the days of Camp McClellan during the American Civil War. It is located within the Village of East
Davenport Historic District.

The Davenport Parks and Recreation Department sells advertising space at the ball diamond to
provide a source of revenue for the City. Advertising signs have long been accepted at ball parks
throughout the country.
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Ebbet’s Field, Brooklyn; ca. 1940 Rickwood Field, Birmingham, Alabama, present day.

Advertising signs, if left unchecked, can be unsightly and detract from the overall look and feel of the
East Village. Further, the City of Davenport, as its owner, desires to complement the ball diamond
and the East Village in general by establishing design standards for commercial signage.

Design Standards:
e Each sign panel be sized to fit post to post, ground to the base of the yellow “safety” padding at
the top of the existing fence (see Rickwood Field example).

¢ Advertising shall only be displayed towards the interior of the ball park; signage directed towards
River Drive shall be prohibited.

¢ The back of the signs shall be colored Pantone Pine Green, 5923 TCX, or equivalent.

¢ The ‘batter’s eye’ shall also be protected with panels or other covering also in the same Pine
Green color.

¢ Signage shall exemplify the “Golden Age of Baseball”, commonly identified as the period 1920-
1960. Sings shall use design and fonts typical of the era. Generally speaking, signs shall use bold
lettering, primary colors and dark, backgrounds. Actual "period” advertising from companies is
encouraged. Bright neon colors are not appropriate.

¢ Signage shall be printed on 3mm Alu-panel (Aluminum/Plastic Combination).

e Damaged signs shall be repaired or removed within 30 days of incident.

Following are examples of appropriate signage:
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Before installation, the applicant shall obtain approval from a committee comprised by
representatives of the Parks and Recreation and Community Planning and Economic Development
Departments. Appeals may be made to the City Design Review Board.
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